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It is agreed that the term “advertiser” within the Insertion Order and these General Terms & Conditions refers to the entity 
purchasing the advertisement space.  This entity, the advertiser, is listed on the Insertion Order.  It is also agreed that the
term “publisher” refers to the entity producing the publication--the Advocates for Better Health. 

Submitting a signed Insertion Order constitutes a formal reservation from the advertiser for the advertisement specified in 
the Insertion Order and agreement to these General Terms & Conditions.  

Submitting a signed Insertion Order constitutes the advertiser’s agreement to submit necessary artwork (correct to 
specifications) no later than the due date specified by the Insertion Order.  Should the advertiser not submit artwork by the 
listed due date, the advertiser understands that their advertisement will not appear in the publication.  The advertiser also 
understands that they are still obligated to pay the full advertisement rate as listed in the Insertion Order.   

Should submitted artwork not meet the specifications, it is fully the advertiser’s responsibility to make the necessary 
changes to make the artwork correct to specifications and to submit the revised artwork no later than the due date 
specified by the Insertion Order.  Should an advertiser’s artwork not meet specifications and the advertiser not be able to 
submit new artwork correct to specifications by the listed due date, the advertiser understands that they will be obligated 
to pay any production costs required to make their artwork correct to specifications or the advertisement will not be 
included in the publication.  The advertiser also understands that, should their advertisement not appear in the publication 
due to incorrect artwork, they are still obligated to pay the full advertisement rate as listed in the Insertion Order.   

Should an advertisement resemble editorial copy, the advertiser agrees that it will carry the word “Advertisement” and the 
publisher’s editorial typeface (Adobe Garamond) will not be used.  

The advertiser agrees that all submit artwork will be free of copyright.   

The publisher is not responsible for errors in advertiser artwork. 

The advertiser agrees to protect, indemnify, and hold harmless the publisher and its agents against any and all claims 
arising from the look and the content of the advertiser’s advertisement.   

The advertiser agrees that all advertisements are subject to the approval of the publisher.  The publisher reserves the 
right to refuse advertisement purchases or artwork for any reason including a conflict with the intent of the publication or 
the organization.  Should the publisher refuse the advertiser’s artwork, it is fully the advertiser’s responsibility to make the
necessary changes to make the artwork acceptable to the publisher and to submit the revised artwork no later than the 
due date specified by the Insertion Order.  Should an advertiser’s artwork be refused by the publisher and the advertiser 
not be able to submit new artwork by the listed due date, the advertisement will not be included in the publication.  Should 
this happen, the advertiser understands that their advertisement will not appear in the publication.  The advertiser also 
understands that they are still obligated to pay the full advertisement rate as listed in the Insertion Order.   

Artwork will not be returned to the advertiser unless requested in writing by the advertiser at the time of artwork 
submission.  The advertiser will be responsible for all shipping costs of the artwork.

Advertisers will be invoiced following the printing of the publication.  Invoices are payable within 30 days.  A  
1-1/2% interest charge per month will be assessed on all balances over 30 days.   

Cancellation of any portion of the Insertion Order voids any frequency discount.  

Preferred placements are non-cancellable.  Other cancellations must be made within 30 days in advance of the artwork 
deadline.


